
  

 

For Immediate Release 

FOX International Channels selected SmartCast for their local 
playout and advertising planning needs in Thailand 
 
Hong Kong 6 January, 2015 – SmartCast has announced today that it has 
partnered with FOX International Channels (FIC) to provide the pay TV network 
solutions for its Thailand broadcast operations.  SmartCast will provide a localized 
ad insertion solution for FOX Sports 3, FOX Movies Premium HD and StarWorld as 
well as local playout services for Channel [V] Thailand. 
 
Victor Chan, Vice President of Broadcast Technology Operations for Hong Kong & 
Southeast Asia at FOX International Channels said, “‘Localization’ has long been 
part of FIC’s DNA and that includes delivering content that’s tailored for viewers in 
each county as well as providing targeted solutions to advertisers to reach who 
they want and where they want. We’re pleased to be working with a valued 
partner such as SmartCast to help us further these efforts in Thailand.  
 
Commenting on the partnership, Christian Brenner, SmartCast’s CEO, stated: “We 
are very excited and proud to work with FOX International Channels in Asia.  Asia 
is a very dynamic territory with different cultures, dialects and viewership prefer-
ences for each region. Our solutions and services are exactly what international TV 
channels require in order to geo-target their channels, and also satisfy the de-
mands of the advertisers with targeted promotions aimed at specific countries.” 

SmartCast serves over 120 channel worldwide with facilities and offices in multiple 
locations around the world.  It provides end-to-end solutions which offer soft-
ware, hardware, 24 x 7 NOC monitoring, storage, scheduling software, subtitling, 
multiple audio, Ad insertion and OTT solutions. 

In Asia, SmartCast has operation centers at AsiaSat, ABS, APT, GlobeCast as well as 
NOW TV in Hong Kong, SingTel and ST Teleport in Singapore, Thaicom and CTH in 
Thailand, IndoVision in Indonesia and ABNxcess in Malaysia.  Smartcast also has 
direct channel business in Asia with RTL CBS, Outdoor Channel and Cinema World. 

 

 
 



  

SmartCast GmbH 
SmartCast GmbH is a leading broadcast service provider in the European, Arabian 
and Asian regions. It operates through 36 decentralized playout centers and has 
more than 70 other signal transfer points. The Network Operations Centre is 
located at the Media Centre in Unterfoehring, near Munich (Germany). SmartCast 
also operates a downlink center in Hong Kong and a software development 
department in Bangkok. This service provider has a worldwide portfolio which 
consists of more than 120 TV playout clients.  The broadcast and playout 
management is handled by in-house developed, highly-specialized software. For 
the German speaking market, SmartCast has already enlisted ProSiebenSat.1, 
AstroTV, as well as Red Bull Media House, Deutsche Telekom, Media Broadcast 
and the BLM (the Bavarian controlling authority for new media) to its customer-
base. 

 
This high-tech broadcast provider, based in Unterfoehring, relies on its own 
national and international network of playout centers that are renowned for being 
extremely flexible and expandable. Technical solutions for signal transport in DVB 
quality via public Internet, a web-based MAM system, solutions for mobile TV, 
administration and management of scrambling services, digital recordings and 
various solutions for radio stations are also a part of the product portfolio held by 
the company.  
 
For more information, please visit www.smartcast.tv 

 
 

FOX International Channels 

FOX International Channels (FIC) is 21st Century FOX’s international multi-media 
business. FIC develops, produces and distributes 300+ wholly- and majority-owned 
entertainment, sports, factual and movie channels in 45 languages across Latin 
America, Europe, Asia and Africa.  These networks and their related mobile, non-
linear and high-definition extensions reach over 1.725 billion cumulative 
households worldwide.  In addition, FIC acquires, develops, produces and co-
produces scripted and non-scripted programming for its linear and digital 
platforms including the Golden Globes nominated hit series The Walking Dead, 
The Bridge and Da Vinci's Demons.  
 

http://www.smartcast.tv/


  

In Asia Pacific and the Middle East, FIC’s portfolio includes 30+ channel brands 
across all genres on both linear and non-linear platforms, including FOX Sports, 
FOX, National Geographic Channel, and SCM (formerly STAR Chinese Movies).  As 
the region’s leading broadcaster, FIC reaches more than 580 million cumulative 
homes with offices in Hong Kong, China, Taiwan, Japan, Korea, Singapore, 
Malaysia, Indonesia, Philippines, Thailand, Vietnam, India, Australia and the UAE.   
 

For more information, please visit www.foxinternationalchannels.com. 
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